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—emeniessmpactul pe Social Media

Succesul unei campanii de social media poate fi masurat cu
ajutorul unor valori diferite.

Acestea includ un numar de prieteni, adepti si / sau abonati.

Erasmus+



nmv"

Advancing the Third Sector
through Innovation & Variation

Exemplu #1: Donald Trump’s Twitter Followers

W Home About Search Twitter Q Have an account? Log in ~

Tweets Following Followers Likes Moments

36.4K 45 43M 23 6

Tweets Tweets & replies Media

Donald J. Trump &
@realDonaldTrump Donald J. Trump @ @realDonaldTrump + 11m v
- N sw "= N - - ey v w e Vs w N
45th President of the United States of — " .
America®™!
L L e - - - - Aerare e » I3 » e -

® i — ~
¥ Washington, DC Q 22k 11 16k QO 56k
& Instagram.com/realDonaldTrump

! Donald J. Trump @ @realDonaldTrump - 9h v
(£] Joined March 2009 T RS g LI L e
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Exemplu #2: Oxfam UK
& Oxfam USA
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OXFAM

Oxfam GB @

oxtamGE

Home

Posts

Events vk Like 4 Share

Shop
Posts

Videos

About Q

Photos

instagram food o ‘om .

Oxfam @
Home
About

Posts
Photos
Viceos

Fundraisers
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¢ Suggest Edits

OXFAM

Nangvofit Organization

Communty

v 340,24) peaple ke this

326,513 people fohow e

o Liko # Share

Posts
0 Oxfam
OXFaM <

"People need 1o be aware thet Inequality can have deletarious
eftects an health outcomes, on mobllity, on degree of trust, an social
solidarity - all thase things.*

Nonprofit Organization in Boston,
Massachusetts

Community Soo Al
W& 708272 people ke 1his

790,476 pecpie folow this
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Im pa ctul pe Social Media

 Masurarea impactului * likes/shares pe Twitter
postarilor: aprecieri / -
accesari si comentarii / = y it | '

reactii la continutul lor

| like this. LinkedIn likes/shares

& Like EComment & Share
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Im pa ctul pe Social Media

postare catre pagini si
numarul de vizualizari
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et Charity Social 100 Index (UK)

In acest Index, organizatiile nonprofit sunt evaluate in
functie de puterea lor de venit, puterea brandului si
performanta sociala pe retelele sociale, cum ar fi Facebook,
Twitter, LinkedIn si YouTube si media sociala

THE CHARITY SOCIAL 100 INDEX M“MI:

...".Z;.. - A n U "z ¢ ¢ Yotol
F— [ . -~ - f oo R s [ N S — Scare
’ ' 2 2240 e 14040 (FiY " (& <
4 " 13,043 a2 199 101 Y ) ‘ N
& " ’ 21,333 1441 0.2 438 2,9% . s
i o - A b e 0 76,530 Y 2 . .
=D 2 a1 14,788 "0e Jaw 12 a . L
§ » 3114 | 804 708 4354 1A . M
23! n 3 Qs 1 a8 30,4914 1003 w < . '
¥ " . 12 749 o8 63,004 3 000 123 L ‘
 — 1o L 17,303 " e LUrs " L s
TATE 2 .47 a0 I8 0ay 2050 240 < .
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Advancing the Third Sector

Publicitate online

Publicitatea online nu include doar e-mail si
marketingul social media, ci si alte tipuri de reclame
afisate, cum ar fi reclame-banner. Tehnologia permite
directionarea anunturilor pe caracteristicile
utilizatorilor si comportamentul online.

Reclama online nu este gratuita. Cu toate acestea,
reclamele Facebook, Google Search si Twitter sunt
relativ accesibile.
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GHILDGRY.
SAVE HER

ehild dies avery 7 saconds due to lack of medical care.
H'm a dommn on makeachildcry.com
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MSF Personal Fundraising tools

HOW TO JOIN YOUR EFFORTS SAVE LIVES CORPORATE TOOLS | AM REGISTERING

ing the Third
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«®
¥

=
— =
FUNDRAISING PAGE FACEBOOK PROFILE PICTURE FACEBOOK COVER IMAGE EMAIL SIGNATURE
Create your personal Display your diary here and Dispiay your diary here and Add it to your day-to-day
collecting page and mobilise share with your friends share with your friends emails to engage more
your friends and supporters

acquaintances!

IN INDIA

Make a donation

@ Rs.500 one-time

@ Rs.1000 one-time

@ Other amount one-time

FUNDRAISING TIPS
DONATE
Tips for raising funds easily
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Dezbatere etica... ,saracia porno”, adica controversa exploatarii continutului
multimedia si a povestilor personale care prezinta o suferinta extrema, astfel
incat sa sporeasca sprijinul cu nesocotirea totala a demnitatii celor care sufera.

L

Sursa: https://lindaraftree.com/213/06/26/when-fundraising-harms-
dignity/
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Natura low-cost a blogging-ului il face ideal pentru organizatii
nonprofit. Mai putin statice si formale decat site-urile web,
blogurile sunt o modalitate excelenta de a va exprima
punctele de vedere si de a promova dezbaterea publica.
Formatul mai lung - in comparatie cu alte tipuri de social
media - va permite sa mergeti mai in profunzime.
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~amenieis Beneficii ale blogging-ului

Prin operarea unui blog puteti:

» TImpartdseste-ti povestea; pune accent pe punctele forte ale
activitatilor tale.

* Distribuie continut; blogging-ul este despre setarea
vizualizarii / ideii / stirilor si permitandu-le sa fie
referentiate si sa devina viral.

* Afisati-va impactul; pe un blog, exista spatiu pentru a intra
in mai multe detalii despre ceea ce faceti - aceste puncte
calitative care nu sunt usor de impartasit in spatiul mic al
altor social media.
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through Innovation & Variation

* Postarile trebuie sa arate o nevoie existenta si modul in
care non-profitul dvs. o satisface. Acest lucru trebuie facut
intr-un mod captivant.

* Folositi informatii relevante si utile.

* Blogul trebuie sa arate, sa simta si sa sune oarecum similar
din post in post. Trebuie sa fie coerenta.

* O componenta cheie a strategiei blogului dvs. ar trebui sa
fie aceea de a inspira o implicare semnificativa.

Erasmus+



Tips pentru bloggeri

* Sunt necesare competente lingvistice bune. Verificati
continutul inainte de a-| publica.

e Evitati sa folositi cuvinte indecente si jargon.

e Asigurati-va ca includeti o multime de exemple, imagini,
videoclipuri, grafica.

e Asigurati-va ca raspundeti la comentarii si dati feedback
intr-un mod rapid si eficient.

* Initial incurajati postarile sau blogeri invitati pentru a crea
un public fidel.

* Asigurati-va ca exista postare periodica. Trebuie sa existe un
ritm la postarea dvs., indiferent daca este de doua ori pe
luna sau de patru ori pe saptamana, cititorii dvs. trebuie sa
se poata baza pe dvs. pentru continut nou si actualizat.
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Advancing the Third Sector

Tips pentru bloggeri Il

* Blogurile sunt de obicei un canal de comunicare cu proces
lent, in timpul caruia se creeaza un ,,club de distractie” si se
raspandeste cuvant despre blog.

* Creati un apel la actiune. Acest lucru va aduce mai multi
cititori pe blog si va crea mai multe oportunitati pentru a
creste implicarea.
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Fa-ti cunoscut blogul

* |nformeaza-ti cercul si reteaua sociala despre blogul
organizatiei tale. Ar trebui sa fie intotdeauna evident ca ai
unul!

* Faceti toate actiunile necesare pentru a fi prezenti in toate
motoarele de cautare.

* Folositi etichete adecvate. Asa va vor gasi, daca cititorii nu
va sunt directionati direct.

* (Cititi si comentati pe alte bloguri, introduceti-le linkurile in
pagina dvs.

Erasmus+
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Crowdrise (https://www.crowdrise.com/) este o platforma in care
indivizii isi pot incepe propriile campanii personale in numele unor
organizatii de caritate / cauze.

The leading online fundraising platform
for nonprofits, companies, and events.
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© crowdnse Create Explore = Find

~
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9 crowdnse
t 4
aas -

Social media has forever changed the way that people Interact with charities,
brands and online glving. CrowdRise is the most powerful social fundraising
website for your organization, event or corporation.
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“Shops to donate” si “Charity Malls”

* Un ,Cumpara pentru a dona” este o pagina web care ofera
organizatiilor de caritate comisionul pe care o primeste de
la magazinele online trimise / directionate de catre clienti.

 Un ,Charity Mall” este o pagina web care a incheiat
acorduri cu mai multe magazine online pentru a directiona
/ trimite clientii si dad comisie organizatiilor de caritate.

Erasmus+
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Un exemplu de Charity Mall: iGive.com
(https://www.igive.com/welcome/Ip16/cr64a.cfm )

iGive " member sign in ﬂ E
» You Shop. Your Charity Gets Money. For Free. ife Like 53K
B . Want to help your favorite
‘ cause at no extra cost to
5 i you?
o‘-R 1. Choose Your Cause
Start Helping Today 2. Use the iGive Button at Over

1,700 Online Stores

3. Your Cause Gets Money - Free

Next: Choose a Cause

By ciicking the above you agree ta our
Terms of Service.

v 3 3=
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Un alt Charity Mall: Goodshop
https://www.goodsearch.com/give

go0dshop Y

goodshop Gk
Powerful Coupons. Effortless Giving. Shopfunding.

The world's first-ever shopfunding site. Tell us who you want to support, or create a new cause or campaign of
your own. Then, when you shop at thousands of stores, a percentage of what you spend will be donated to
them’ Ceam mora)

sy
T
SNews @ (2 Oevupeiemes @USa  Parents

(oo a]

We've donated over $12 million so far

+

..................

' X American
i Create Your Own | Red Cross
Cause ! | Amcont Reised: $2,238.03 Amaunt Raised £34,590.18 Amount fsised: 577531
' Communitas Mater Domini Amaerican Red Cross - Art Exhibit for Youth
e National Headquarters Experiencing Homelassness
Argele Lowes

..................

A £ osrus+
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JustGive (https://www.justgive.org/ ) este un site in care indivizii pot
alege intre peste 1,8 milioane de organizatii de caritate pe care sa le

I

ol .

sprijine prin donatii, prin efectuarea unei plati printr-un card de credit

I

@ Just = Giveors

The destination for online charitable giving

JUSTGIVE JOINS FORCES WITH
JUSTGIVING

We've joined forces with the world's largest social giving
platform to help you reach more people, raise more

money, and change more lives

Donations

Through the ena of the
summar you can still donate
thvough JustGive.org, just
saarch ham for your chary.

Staring In the fak, all new
donatons will nead 1o be made
theough JustGiving. Check it
Out now - B's awasome!

Gift Cards

JustGive.org no longer
SuUppors charity gift cards

I you wish to purchase a
chardy gift card, weo

recommend those from TiaBest

GiRt carcs that were not
redeemad will be allocated 1o
five national charnbes

' Fundraisers

il bo managed and receive
donatons through the end of
the summer.

New luncraising pages can ba
created shrough

tGring com, Raise moco
money and change mare lives
with JustGiving

Existing tundraising pages can

Donors

Although new donations can't
bo completed alter summer
2017, you will stil be abie 1o
ACOREN your gwing hestory

through April 2018

You can already donate to any
regsieced S01(CH3) through

s 0iving com. Find your
favorite charities and give!

| Nonprofits

Startng In tall 2017 JusiGive
will s10p processing donations
and al new danation trafhc wil
te redirectad o0 JustGiving

You will stil be abie scoess
your reporting through April
2018

Go 0 JustGiving com and
caim your charty acoour
1oday

A Eosrus+
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* Tn orice campanie de marketing, este absolut
crucial sa va definiti publicul si sa adoptati
declaratii clare despre misiune si viziune.

Erasmus+
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Social Media Metrics Exemplu 1

Social Media Metrics Klipfolio‘.'

Social Media Followers Facebook Engaged Users and Page Impressions (Final) LinkedIn Key Metrics (Last 30 Days)
n ° @ Aug 21, 2016 to Aug 27, 2016 po— . tet et ev 30 Day ) Day Trer
Clicks 1,197 — 7 P
26,472 13,911 6,524 fossbosk Papei B Likes 60> — P —
Likes Subscribers Followers a
Engaged Users Page Impressions SHwes 77— PR
1 9 8 7 8 8 3 9 1 8 3 4 Followers 11502 — 1143 ——
B ’ m i - ’ - w,’ New Followers 6o — AN
5,093 45,322 1,765 v 16,641 (peov.] 7,688,733 (prey Impressions 163,766 E— 114,13 PP
Circled By Foliowers Followers - —
— — _/’_\ Engagement L15% I ANt

Facebook Dally Reach (90 Days)

® 0Daily Reach — Avg Reach

Facebook Posts a5 26 W43l 17 W-355 17 A 13% 16 W -4.8% 22 A 0D

/\ Facebook Fans 7,403 5248 W-291' 5402 A29% 3912 W28 5232 A3 5282 AD2%
v N Twitter Fo! Nad NaN NaN = NaN
Brand Mentions NaN NaN NaN -~ NaN

Branded Search 33,975 49315 A L52¥ 47226 W-A2W 43,406 W BN 64058 A 4765 41443
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Social Media Metrics Exemplu 2

Social Media Traffic and User Data - June 2012

You swikt Linked m ‘Pin?-eél

Tam e T P T e

e Aeotemee S e - R ) — et
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Ascuta si evalueaza!

* Asculta. Ascultarea este singura tactica potrivita pentru
fiecare organizatie, indiferent de misiune sau marime.

* Implicati-va cu sustinatorii.
* Evalueaza-ti audienta.
* Evalueaza-ti organizatia.
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Nonprofits attribute their social media success to:

A41% 37% 287

Developing a Having executive Dedicating a

detailed social management current or new

media strategy make social media position specifically
a priority to social media

Sursa: Avectra
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Surse suplimentare

*http://www.seerc.org/atsiv/vile/

*https://www.facebook.com/trainingNGQs/

*www.ngotraining.eu
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http://www.seerc.org/atsiv/vle/
https://www.facebook.com/trainingNGOs/
http://www.ngotraining.eu/

Aceasta lucrare face parte din resursele de dezvoltare profesionala a ONG-

urilor dezvoltate in cadrul proiectului Avansarea sectorului al treilea prin
inovare si variatie (ATSIV).

ATSIV este un proiect finantat de ERASMUS + KA2, implementat in perioada
2016-2019 de un consortiu de organizatii grecesti, bulgare, poloneze si romane.
Acesta urmareste cresterea competentelor profesionale ale lucratorilor ONG-
urilor prin dezvoltarea si punerea la dispozitie a unei platforme online de
instruire cu acces deschis prin intermediul jocurilor.

ATS IV_’
- Erasmus + Advancing the Third Sector

through Innovation & Variation

The European Commission support for the production of this publication
does not constitute an endorsement of the contents which reflects the views
only of the authors, and the Commission cannot be held responsible for any
use which may be made of the information contained therein.
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